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I. Purpose and Scope

Supersedes:
Related Policies:
Policy on Branding
Standards for Editorial,
Web and Visual Content
Policy on Political
Campaign- Related
Activity
Responsible
Office/Department:
Office of Marketing and
Communications
Keywords:
Endorsements;
recommendations;
advertisements;
solicitations;
testimonial; vendors

Northeastern University prohibits the unauthorized use of its
name, logo, seal and other identifiers for marketing or
promotional purposes. The University takes seriously its
responsibility to protect its name, reputation, and mission, and so
does not endorse commercial products or enterprises.
This policy applies to all members of the University community,
including students, faculty, staff, alumni, and volunteers in
connection with University activities. It applies to all uses or
potential uses, including in public statements and published
materials, of the University name, colors, seal, logo or other
trademarks by non-University parties, including but not limited
to contractors, vendors, and business associates.
Communications by units and departments within the
University are governed by the Policy on Branding. Political
endorsements are addressed in the Policy on Political
Campaign-Related Activity.

II. Definitions
For purposes of this policy,
Logo refers to Northeastern’s logo which is constructed of two
interconnected parts: the university seal and the wordmark. The
relative position and size of seal and type always remain
constant.

Seal refers to the Northeastern seal which is registered and protected as an official
mark. It may not be modified.
Wordmark means “Northeastern University” (or “Northeastern” when paired with the
seal), in the proprietary font that is exclusive to Northeastern University.
Lockups: The logo and wordmark are combined (locked up) with the names of
Northeastern’s colleges, major administrative units, and graduate campus locations, all
in a branded university typeface.

III.

Policy

University resources generally may not be used for commercial endorsements. The
name, wordmark, logo, lockups or images of the university, or any of its departments,
colleges, campuses or other units generally may not be used in any published
statement, website, print or electronic communication, or other activity to market, sell,
promote, or endorse any corporation, business, product, or service, unless such use has
been licensed and/or approved by the Office of Marketing and Communications.
A. Public Statements: Vendors and other organizations affiliated with Northeastern
may, with prior approval, disseminate public statements, including but not
limited to press releases, that accurately describe their relationship with the
university. Northeastern staff may not provide supporting quotes or testimonial
comments in third-party press releases or other modes of communication.
Faculty members may only provide such statements in connection with
announcements related to the University’s teaching and research mission, such
as for a joint research project.
B. Logos and marks: In some cases, the university's visual logos or "marks," can be
used to convey a relationship between the university and another organization.
These instances mustbe reviewed and approved by Marketing and
Communications in advance of any use.
C. University seal: The official Northeastern seal cannot be used by any
organization other than Northeastern University.

IV.

Additional Information
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N/A
V.

Contact Information

The Office of Marketing and Communications, 617-373-5470
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